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Cocktails and Conversation 
provides a casual way to 
learn about the HBA  
 

The Home Builders Association’s 
Membership Council caught the 
attention of 12 new companies on 
July 22 at its new recruiting event, 
Cocktails and Conversation. One 
company signed up that night and 
several others later in the week. 
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The building industry unites 
to construct the 2008 PAC 
house
Jeff Fish, the President of Fish Con-
struction NW, Inc., will complete his 
fourth house on behalf of the Home 
Builders Associations Political Ac-
tion Committee on Aug. 15. The two-
story house was made possible by the 
generous donations of more than 50 
HBA members and companies. 

BUILDING THE BIZ, page 15

LaLiberte to builders: Green 
will be the new standard.

Renowned home building industry ex-
pert and public speaker Mark LaLiberte 
visited Portland to talk about the ad-
vantages of sustainable construction. A 
recognized industry trainer, author and 
consultant, LaLiberte’s public appear-
ances usually focus on help the building 
industry learn to build better homes and 
better businesses.

Remodelers Council 
celebrates 10 years of 
excellence
   
On July 16, the Remodelers Council 
celebrated its 10th Anniversary at 
Pental Marble and Granite. Festivities 
included Buster’s Barbeque, a gallery 
of photos from past events, speeches 
from past Remodelers Council Chair-
men David Ewing, Lee Zajic, and 
Tracy Hankins and cupcakes for all.
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Given the current market we’re 
in, I think all of us could use a break 
from the challenges and stress we 
face each day in our jobs. I also be-
lieve we could use something that 
helps rekindle our love affair with 
home building.

That’s why I’m really excited 
about this year’s Street of Dreams 
at Altamont. I’m excited because 
we’ve got six spectacular homes that 
will awe and inspire. I’m excited be-
cause, while we’ve been to Altamont 
before for the Street of Dreams in 
the late 90s, this year’s show is at 
the very top of Mt. Scott. You really 
can see the whole Willamette Valley 
from up there, including spectacular 
downtown views of Portland and 
wide-ranging views of the Columbia 
Gorge, several mountain peaks, and 
the Willamette River. 

But, I’m also excited because the 
HBA is taking a critical look at how 
the Street reflects Portland’s chang-
ing culture, and is taking steps, both 
for this year’s show and for the years 
ahead, to keep the country’s original 
luxury home show fresh, appealing 
and relevant, for long-time fans and 
first-time homeowners alike.

We did an extensive public sur-
vey earlier this year (with huge help 
from our friends at NW Natural), 
asking Portlanders what they like 
and don’t like about the Street of 
Dreams. In some cases, what we 
found out confirmed some things 
we already suspected. In others, the 
information was enlightening. One 
of the biggest factors we realized 
is how many people go to the show 
not just to dream or be entertained, 
but to get ideas they can use in their 
own homes. We also learned about 
their opinions on green features for 
the show, what makes them attend in 
the first place, what new things they 
would like to see in the homes, and 
many other good insights. 

While we anticipated using 
this data to help us plan for future 
shows, we also were able to make 
some changes to this year’s show at 
Altamont. You’ll see those changes 
in everything from how the show 

New times, 
new show

Fun with the HBA 
Annual HBA Picnic 
filled with family-
friendly fun    
— See page 8

Twenty Questions
Get to know Drake 
Butsch of First 
American Title 
Company.
— See page 15

A sneak peek at the 2008 
NW Natural Street of Dreams...

>> SPEC IAL  INsERT  INs IDE  <<

By Jon Bell
For the HBA

Who would have thought that an 
annual black-tie gala celebrating 
the best of the home building in-
dustry in Portland had also helped 
paint classroom walls in Costa 
Rica, send kids to college and 
provide Christmas presents for 
families displaced by Hurricane 
Katrina?

But A Midsummer Night’s 
Dream, which has kicked off the 
past 24 NW Natural Street of 
Dreams shows, has done all that 
and more over nearly a quarter-
century through its support of 72 
charities. 

The event is coordinated each 
year by a committee of HBA 
members. 2008 Committee Chair 
Devon Haggart said she was ex-
cited for the opportunity to work 
on this year’s event – both because 
2008 marks the 25th anniversary of 
the gala and because her husband, 
Jeff, has a home on the Street. 

“A Midsummer Night’s Dream 
is a fun evening that benefits so 
many great local charities,” Hag-
gart said. “Attendees get a sneak 
preview of the homes, and the 
funds raised help out with im-
portant causes ranging from Al-
zheimer’s research to homeless 
families.”

Among long-time beneficiaries 
is the Kruse Way-Lake Oswego 
Rotary Club. Larry Chadwick, 
past president of the KWLO Ro-

tary Club, said the partnership has 
been worthwhile for his organiza-
tion. 

“Everyone there is just great to 
work with, and it’s a project that 
we can always depend on,” says 
Larry Chadwick, past president 
of the KWLO Rotary Club, which 
has undertaken the projects locally 
and abroad. “And it’s just fun to 
do.”

The Rotary Club has partici-
pated in the MSND for 20 years 
— nearly every single year of the 
club’s existence — and it’s back 

again this year as one of seven 
charities that will benefit from 
the event. The other charities this 
year include: The ALS Associa-
tion; Community Vision; HOST 
Development; the MLD Founda-
tion; Women for Children/Friends 
of Doernbecher; and YWCA of 
Greater Portland.

This year’s MSND is Aug. 15 
from 6:30 to 10:30 p.m. at the NW 
Natural Street of Dreams. The 
Street this year is located in the 
Altamont subdivision on Mt. Scott 
in Portland. Tickets to MSND cost 

$125 each and are available at 
www.streetofdreamspdx.com.

 “The home building commu-
nity has a rich tradition of charity 
work,” Haggart said. “Most HBA 
members are involved in the com-
munity in some way, and A Mid-
summer Night’s Dream began as a 
way to channel our desire to help 
through the Street of Dreams.”

And that’s always been the main 
driver behind MSND. In its 24 
years, the event has raised more 

A Midsummer Night’s Dream 
still giving in its 25th year

See MSND / page 2

Annual SOD celebration has generated more than $1.2 million for charities over two decades

Attendees at last year’s A Midsummer Night’s Dream enjoyed good food and good company while helping out local charities.




