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UP FRONT, page 4 UP FRONT, page 5

Results of HBA’s 
Membership Survey 
 
We received a statistically sig-
nificant sample of 175 responses 
from a diverse cross-section of the 
membership. Your opinions have 
been heard, and we plan to use the 
results in our continuing efforts to 
serve the membership as effective-
ly as possible. 

FROM THE FLOOR, page 9

HBA battles Tigard on 
tree policy

Over the past several months, the 
HBA and several members have 
been embattled with the City of Ti-
gard over its efforts to change the 
existing tree removal standards.

BUILDING THE BIZ, page 15

HBA members lead Habitat for 
Humanity’s Builder Blitz

From May 30 to June 5, five HBA 
builders raced against the clock to help 
five local families realize the dream 
of home ownership. The builders col-
laborated with Habitat volunteers and 
180 trade contractors and suppliers to 
collect the materials and labor neces-
sary to complete five houses. 

2008 Membership 
Reward Cruise
   
Earn this all expense paid Cruise 
for 2 and join 45 members and 
their guests for this fun filled trip!
Recruit 7 members by August 1 
and you could earn 3 nights aboard 
the Celebrity Cruise Line!

W HA  T ’ S  I N S IDE    T HI  S  MO  N T H ’ S  I S S UE

See ARNETT / page 2

The HBA recently completed an 
online survey of the membership to 
get a better understanding of how 
best to serve you as a member of the 
association. The results are outlined 
in the following pages of this edition 
of the HBN. 

We do this about once every 18 
months, in an effort to gauge our 
performance. The HBA is busy on 
many fronts – from home shows to 
government affairs to membership 
benefits like social functions and 
educational seminars. But the mar-
ket, in Portland as well as in every 
other metropolitan area of the coun-
try, is changing rapidly. What the 
members need and want from their 
association is changing. So we reach 
out to make sure that the association 
is doing the best job it can. 

175 members – more than 13 
percent of the membership – shared 
their opinions, suggestions and as-
sessments. The mix reflected the 
membership fairly well. More than a 
third identified themselves as build-
ers and remodelers, 44 percent said 
they were associates with direct con-
nection to construction, and 20 per-
cent said they were non-construction 
members. There was a similarly good 
mix in terms of the amount of time 
the respondents had been members 
of the HBA – a healthy combination 
of industry veterans and brand-new 
members. 

82 percent said they feel moder-
ately to highly informed about HBA 
events and happenings. 

Nearly three-quarters of the re-
spondents read at least part of the 
Home Building News each month. 

Nearly 70 percent said they’d 
used the online registration system 
launched last year.

85 percent said they were mostly 
to extremely satisfied with their ex-
perience as an HBA member.  

A substantial number of folks 
said they would be interested in see-
ing more educational offerings on 
how to promote their businesses. 
That’s a sign of a changing market. 
Many said they want more network-
ing opportunities. That’s a great 
idea, because when times get tough 
we absolutely need to resist the urge 

Survey says…?

Seeing Green 
HBA Golf Classic 
provides a day of 
fun and relaxation    
— See page 8

Twenty Questions
Get to know Kimberly 
Wheeler of MBank
— See page 15

By Mike Arnett
2008 HBA President
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A Midsummer Night’s Dream
Tickets are now on sale at www.streetofdreamspdx.org. August 15, 2008. More details inside…

By Jon Bell
For the HBA

There’s one aspect of the 2008 
NW Natural Street of Dreams™ 
presented by John L. Scott and 
BASCO home tour that everyone’s 
already talking about.

 It’s not the fact that Portland 
homebuilders opted to go forward 
with this year’s show — the 32nd  
annual — even as their counterparts 
in Seattle put theirs on hold. And it 
has nothing to do with the current 
health of the housing market.

No, what everyone is talking 
about this year is something much 
simpler:

The view.
This year’s NW Natural Street of 

Dreams sits at Altamont, high atop 
Mt. Scott, where views stretch from 
the south beyond Salem all the way 
to the north-central regions of Wash-
ington. In one panoramic sweep you 
can take in the Willamette River at 
Lake Oswego, downtown Portland, 
Forest Park, the Columbia River, 
and Mt. St. Helens, Mt. Rainier and 
Mt. Adams.

“If the view doesn’t take your 
breath away, you might want to 
check your heart rate,” says Gerald 
Rowlett, managing member of West-
lake Development Group LLC, one 
of this year’s builders. “Of all the 
properties I’ve built on for views, 
this is by far the most dynamic.”

Like Rowlett — and the other 
builders in this year’s show — Drake 
Butsch shares similar sentiments.

“I’ve been going to the NW Natu-
ral Street of Dreams for probably 15 

years, and I think these are some of 
the most spectacular views we’ve 
ever seen,” says Butsch, manager of 
builders services at First American 
Title and chair of this year’s show. 
“I’m pretty excited about the show 
and what are going to be some pretty 
amazing homes — and views.”        

The overview
The 2008 NW Natural Street of 

Dreams presented by John L. Scott 
and BASCO will run from Aug. 16 
to Sept. 14 and feature homes from 
five different builders: Westlake, 
Shelburne Development, Lisac 
Brothers Construction Inc., KDC 
Custom Homes LLC and Haggart 
Luxury Homes.

“There are definitely going to be 
some pretty impressive homes up 
there,” says Mark Lisac, one half of 

the namesake company.
The homes range from Lisac 

Brothers’ 4,357-square-foot, more 
contemporary entry — the only one 
on a relatively flat lot — to a 5,200-
square-foot Craftsman-style home 
from Westlake.

KDC’s is a 5,800-square-foot 
home built in a style KDC president 
Keith Coppenger calls “a Pacific 
Northwest style of rustic elegance.”

Greg Heinze, president of Shel-
burne, says that to take full advan-
tage of a 240-degree view, Shel-
burne’s home includes somewhere 
in the neighborhood of 85 win-
dows and four sliding glass doors. 
Shelburne’s home is the Street’s 
Charity House this year, with all 
proceeds from the sale going to the 
Home Builders Foundation through 

a partnership with the John L. Scott 
Foundation.  

For the third year in a row, KDC’s 
home will be billed as the Provi-
dence House and will help  raise 
money and awareness for the Provi-
dence Child Center, which offers 
care and services to children with 
special needs.

“The primary goal when we do 
this,” Coppenger says, “is to help 
raise public awareness about the 
Providence House. It’s really a 
home that gives all the little angels 
who live up there the highest quality 
of life. And it doesn’t just help the 
children, but it helps their siblings 
and parents too.”

Many of the NW Natural Street of 
Dreams’ signature events, including 
the opening night charity kickoff, 
“A Midsummer Night’s Dream,” 
will again be a part of the tour this 
year. Butsch says plans also are in 
the works for other events similar 
to those held in the past, such as 
the wine and jazz nights and Ladies 
Night.

“Those have really added a whole 
new nuance to make it all that much 
more fun,” he says. “Evenings at the 
Street of Dreams can be a really fun 
venue.”

Worth seeing
 But back to the tour’s literal and 

figurative highpoint for a minute 
— the view — which the builders 
have worked to incorporate into 
their homes.

Rowlett says Westlake’s home also 
takes in the “view of all views.”

“In one of the bathrooms, we’ve 

Street of Dreams returns to 
PDX on a high note

Construction is well underway at the 2008 Street of Dreams site at Altamont, high 
atop Mt. Scott. Photo © 2008 Kevin Anspach.

See VIEWS / page 2

Five builders to showcase luxury homes — and killer views — Aug. 16-Sept. 14




